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Instructions to Candidates:

L. Answer All the Sections.
1. Answers should be completely written either in English or in Kannada.

SECTION -A
Wi - @

Answer any Five sub-questions. Each sub question carries 2 marks. (5x2=10)
SNE cimsitros oo o gﬁ_ln‘l?ﬂ Yoo T3 —EA 2 woEnw.

1. a) Define Marketing.
DELRDDBODTY, TN

b)  What is Marketing environment?
wWRoEich TR0 ooudi?

c)  Whatis Market Segmentation?
mnded Jgsd condem?

e,
eiening

= /: 70,

bt l,lff'::i:sr..e Foead ) ¢

d)  What do you mean by Marketing Mix?
A SRodiod wIe sowded?

¢)  What is sales promotion?
SRtk TRIFd ondem?

f)  What is Cost Plus Pricing?
=t A%¥ (Cost Plus) &3¢ grdmdd ooodem?

[PT.O.
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g)  What is Green Marketing?
TBAD Smohed Tiodh Sonbe?

h)  Define advertising.
LRI, A,

SECTION - B
SemEn - O

Answer any Four of the following questions. Each question carries 5 marks.(4x5=2()
NS ciRgmeocs may mEnen woZds. 3 IER 5 o,

2.  Explain the concepts of marketing.
TR TWodOSnYE, LEOA.

3. Wnite a note on charactenstics of a successful sales person.
chHTy SRCLMOS ofend wi LR wdkd.

4.  Explain the requisites of sound market segmentation.
g SRty agndol wazgdndmy LsmLA.

5. Mention any Five reasons for the failure of a new product,
aeE wwIRs JFodn oo monnd, 9a.

6. Explain the objectives of pricing.
#2e Lorbmhadol su fﬁﬁ'ﬂfﬁq aoaalid,

7. List out promotional schemes of a company.
LG bedod mpmo clmemmneah, wdad.

SECTION-C
RN - &

Answer any Three of the following questions. Each question carries 15 marks.
(3x15=45)
& NS cRPRode e HEnen wozba I3 IR 15 vodnst.

8. Explain the vanous approaches to the study of marketing.
SRoED YHobT SRES 07 JEEINTE, T0A.
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9.

10.

11.

12.

13.

Explain the basis of market segmentation.
TRThE Srizdch soonvdy, WRDA.

Explain Macro environmental factors affecting the marketing decisions of a company.
Lot soTnch SRcdiod HERFOnY dhed Fmesd Vel HET ToToT wosnyd,
O,

What is product Life Cycle? Explain the stages of product life cycle.
= E) Besis g aooten? =@ @ead u¥EE 290 To3nYm, Wnie )T

What are channels of distribution? Explain the various types of distribution channels.
n3g Sens ooudE? Qg pedod oFCH S[WriFmems, WS0A,

SECTION-D
omn - B

Answer the following question. The question carries 5 marks. (1x5=5)
@ $ens =ER YoI0A. o w2l 3 eSoBnsh.

Design a logo and tag line for an imaginary product.
molE YUIRE wmogs D =ku oEEE, LTRATRTA.




